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Your biggest 
marketing 
opportunity is  
to create 
effective EMAIL 
MARKETING. 
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What is email marketing? 

Why should you use email marketing? 

How to create effective email marketing campaigns 
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Definition: 
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Email marketing is arguably the most powerful channel for lead generation. To 

this day, the size of your email list is a demonstration of your reach and thought 

leadership. If you don't have a strong email marketing foundation, you'd better 

start building that knowledge.  

 

As a marketing channel, email isn’t going anywhere. In a recent DMA study, 

75.8% of marketers said they are using more email than they were three years 

ago. In fact, according to Forrester Research, investment in email marketing is 

forecasted to grow from $1.3 billion in 2010 to $2 billion in 2014. 
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What is email marketing? 1 

Examples: 



Your Goal: 
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Why should you use email marketing? 2 

The various channels you leverage in your overall marketing strategy should work in 

tandem, not in silos. When individual marketing channels -- social media, blogging, 

email, search, etc. -- work together to promote an offer, promotion, or even a full-blown 

campaign, they can generate even better results than they would have on an individual 

level. 

 

Email, for example, is one of those channels that is most powerful when it’s integrated 

with the rest of your marketing efforts. Some of the different ways you can achieve 

integration between email and other marketing assets include search, social media, 

mobile, and analytics. 



Plan: 
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How to create effective email marketing campaigns 3 

There are so many different factors to consider -- 

subject line, optimization, alt text, unsubscribe 

options, message copy, design -- it seems like 

almost every email is going to get sent with at 

least one fatal error. 

 

But if you have a visual checklist to remind you 

what to do (and what not to do) when crafting 

your email, it's easy to always do a quick reality 

check before hitting 'send.' 

 

If you're unsure whether your emails are up to 

snuff for your recipients and their inboxes, 

reference this visual guide. 

http://blog.hubspot.com/blog/tabid/6307/bid/33473/How-to-Create-Marketing-Emails-Both-Readers-AND-Inboxes-Love.aspx
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How to create effective email marketing campaigns 3 

Grow your email marketing database, segment 

and target your email campaigns, and store all of 

your contacts and analytics data in one place.  

 

Good email marketing is all about segmenting 

your audience and sending relevant information. 

HubSpot keeps all of your marketing data in one 

place so you can quickly and easily send targeted 

campaigns. 

 

Get a free demo of 

HubSpot today. 

offers.hubspot.com/demo/?source=marketing-opp-quiz-demo


Looking  
for more 
inbound 

marketing 
content? 

Visit HubSpot’s free 

marketing resources: 

 
WWW.HUBSPOT.COM/ 

MARKETING-RESOURCES 
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