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the holiday season is here. Sipping on apple cider, baking chocolate chip cookies, popping champagne 

-- these are some of the more tasty parts of the season. however even while we enjoy these little 

pleasures, it’s important to remember that there are still many individuals who are recovering from 

the devastation of the recent natural disasters, particularly that of hurricane Sandy. Does that mean 

we can’t sip cider, bake cookies, or pop champagne? of course not! But perhaps we should share our 

holiday spirits.

thank you for downloading this ebook. we’re excited to share some key lessons from the American Red 

Cross’ success with inbound marketing, as well as celebrate the value and support the organization 

offers people in need. 

over the past six years at hubSpot, we’ve been humbled 

to grow an incredible network of inbound marketers. Now 

we’d like to call on you, the the inbound marketers across 

the globe, to rally together and do something that truly 

means something.

we invite you to join us, and donate what you can to the 

American Red Cross to help those affected by natural 

disasters. Click here to donate.

Inbound Marketers Unite: Let’s Work Together to Do Good

http://bitly.com/HubSpot-RedCross
http://bitly.com/HubSpot-RedCross


the Red Cross piloted a campaign called “Give Something that Means Something.” Instead of asking 

people to donate an arbitrary amount of money, the Red Cross wanted to make every donation 

meaningful. It’s not about the money someone is giving, it’s about what that money symbolizes -- 

blankets, shelter, vaccinations, and the 

like. You’re not just giving away your 

money, you’re getting the satistfaction that 

you are truly giving something that has 

meaning. 

For example, you could give the gift of 

emergency shelter. Every $50 donated 

towards emergency shelter helps 

provide shelter for one person. Every 

$50 increment from there helps give an 

additional person shelter. 

that’s a message that resonates with us. we believe marketers should be creating value -- marketers 

should be remarkable. Donating a symbolic gift to help those in need seems truly remarkable to us.

The American Red Cross holiday Campaign 
Give Something that Means Something



the Red Cross is employing various digital channels to fuel 

their “Give Something that Means Something” campaign. 

here are the three key areas they’re using. 

 

Digital Catalog

Social Media

 

Video Marketing

how the Red Cross is Using Inbound Marketing
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As every great inbound marketer knows, creating 

content is key to online marketing success. 

the Red Cross digital holiday catalog is an inspiring, 

well-designed, and educational piece of content for 

driving donations during the holiday season.  

Digital Catalog

https://american.redcross.org/site/SPageServer%3Fpagename%3Dgc12_index


while the Red Cross is taking advantage of various social media platforms, their giving campaign is 

seeing particular success on twitter via #RedCrossthanks. As shown in the graph below, once the 

hashtag was launched in late November, it attracted many tweets. 

In total last month, #RedCrossthanks was tweeted a little over 1,000 times. According to hashtracking.

com two of the tweets sent between December 3 and 4 reached 220 followers. Imagine how many 

people were reached with all 1,000 tweets!

social Media

#

https://twitter.com/search%3Fq%3D%2523RedCrossThanks%26src%3Dtypd


But social media’s power extends further than what a quantitative analysis can show. As we’ve seen 

over the course of the year, social media’s impact lies in how it fuels a movement. Social media 

tools allow a message to reach people, and connect people. And that’s what’s so magical about the 

#RedCrossthanks hashtag. the American Red Cross went beyond twitter, and truly wanted to make 

this idea of giving and helping a movement. So they had volunteers from across the country film videos 

to talk about how they volunteered, and what they did to help.

If you google “#RedCrossThanks,” almost all results after the first link to the running hashtag on Twitter 

are videos. Not only does each video have 

200+ views, but they prompted additional 

videos outside of the Red Cross! one such 

video comes from the New York Knicks, where 

the Knicks express their gratitude for Red 

Cross volunteers and hurricane Sandy relief. 

the campaign was a starting point, the 

hashtag was a broadcaster, and the 

simultaneous Youtube videos brought it 

together into a symbolic movement. 

Social Media Infiltrates Video Marketing

http://www.youtube.com/watch%3Fv%3D1B8WpKYM-4E
http://www.youtube.com/watch%3Fv%3D1B8WpKYM-4E


In addition to the #RedCrossthanks videos, the Red Cross put together a creative and moving animated 

video. this was posted on Vimeo, highlighting and describing the entire “Give Something that Means 

Something” campaign. As highlighted in a New York times article (evidence of the success of this 

particular video marketing effort), the video focuses on removing the notion of providing friends and 

family with material gifts, and instead giving them something that, well, means something! Check it out.

Video Marketing

http://www.nytimes.com/2011/12/08/business/media/charities-lobby-shoppers-to-spend-on-good-deeds.html%3Fpagewanted%3Dall
http://vimeo.com/33874220
http://vimeo.com/33874220


As illustrated, the Red Cross has been making good use of online marketing platforms and inbound 

marketing strategies to help people in need. they have a goal to help better the world through meaning, 

just as inbound marketing has a goal to better the marketing world with value. 

help us gather donations for those in need this holiday season. Let’s follow the Red Cross, and share a 

call-to-action to donate via #RedCrossthanks. Create 

value. Do good. Be remarkable. It’s the inbound way.

 

 

Inbound Marketers Unite: Let’s sERIOUsLY Rally to Do Good

Click to encourage your  
followers to donate via twitter.

http://clicktotweet.com/aw6bK
http://clicktotweet.com/aw6bK
http://clicktotweet.com/aw6bK


DONATE TO ThE RED CROss
TO GIVE SOMETHING THAT MEANS SOMETHING

http://bitly.com/hubspot-RedCross

head to hubSpot’s page on the American Red Cross donation 
site to help those in need this holiday season. 

http://bitly.com/HubSpot-RedCross
http://bitly.com/HubSpot-RedCross
http://bitly.com/HubSpot-RedCross
http://bitly.com/HubSpot-RedCross

